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ABSTRACT 



A common thread throughout the histories of research on 

TfiLTJt* P3Ct ±S thS n ° ti0n that m °dels of mass media 
effects have progressed from hypodermic effect models to 
indirect models of mass media effects. Recently, however 
Reeves and WarteUa have suggested that the history of 
research on children and the mass media follows a different 

65 StfriKh ^ ? reSent P3Per — ^^icai methoS 
FinlSS the history of . research on mass media and youth. 

SkfSS--"^ S ^ PO ' t f ° r RBevH8 and Stella's observation 
that indxrect effects models are found throughout the history 

nlir* rCh ° n children ™* the mass media. 'The^data do no 7 
however support their suggestion that research topics in 

e"ach SiriS? T liCally W±th the introduction of 

each mass medium into the social systeS. 
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A common thread throughout the ■ histories of research on mass media impact 
is the~noti6n that models of mass media effects have progressed from direct or 
hypodermic effects models to indirect or multi-step models of mass media effects 
(see, e.g., Weiss, 1969; DeFleur and Ball-Rokeach, 1975; McLeod and Reeves, 1980; 
Davis and Baran, 1981; and Lowery and DeFleur, 1983). Weaver and Gray (1980) 
. state that the major emphasis of mass media research can be classified by three 
time periods. In the first period (esrly 1800s-1930s) , according to their 
classification scheme, one finds mainly "descriptive histories" of the print 
media which focus on the lives and. influence of major editors and publishers, 
During the 1930s-1950s, they state, research followed a hypodermic model of un- 
differentiated mass media effects; and from the 1950s to the present, research 
models tend to follow Katz and Lazarfeld's (1955) conceptualization of the two- ' 
-.step flow theory, incorporating an indirect or multi-step Xeffects model in mass 
media research. It is also in this later period that Katz ' (1959) argued for 
the need to concentrate less on what media do TO people and more on what people 
do WITH media, and Klapper and Merton influenced the development of middle range 
theories in mass communication research. 

More recently, however, Reeves and War.tella (1982) have suggested that 
this conventional history does not describe research on children and tfitf mass 
media. 1 Two claims made by these. authors will be examined in the present study. 
Reeves and- Wartelia state that contrary to what would be expected if models pro- 
gressed from hypodermic to indirect effects models (as described in traditional 
^2£ieI_of_mass media research) , conditional and individual difference studies 

peeves and Wartelia based their observations on a thorough review of the liter- 
ature which was partially conducted in a seminar on the history of research on 

f d yOUth ' As participants in this seminar, the authors wish to thank 
literature Zll^t^ 1 ^ ?l the °PP°rtunity to explore and discuss this 
and wlSelia ^l^t^ ^^T^ ***** *«* ft ° m discussions with Reeves 
Processor llJSl \ tt th %?^^^ k for this st "dy. Thanks is also extended to 
S^i5TSS^^ Ml 6XPertiSe ±n identifying and 



I 



4 



of mass media effects are common throughout- the history of research on mass media 

and, youth. In addition, these' authors suggest that research questions relating to 

children and the mass media are cyclical and follow a predictable pattern with the 

' . introduction of each new medium into the social system. They state, 

Thus, there appears to be a cycle recurring in the literature 
of research on film, radio and television effects on children 
and youth: research on children's use of the medium gives 
way to research on the health effects of the medium and lastly, 
- effects of media content on knowledge, attitudes and' behavior 
are addressed, (p. 22) 

In. this paper, the history of research on children and the mass media will 
, be treated as an empirical investigation. Particular attention will be given 

toward examining the hypotheses suggested by Reeves and Wartella that (1) c on- - 
^ ditional and individual difference studies of mass media effects occur throughout. 
: the history of research on children and the mass media and (2) research topic's in 

this literature recur cyclically in a predictable pattern. 

Sample 

-* ; A t0tal ° f 163 st "dies from over 88 sources, including journal articles, 
books, book chapters, and magazines are- included in this study and represent 
nearly a century of. publications examining the mass media and children (1911 to 
X 1980). As Glass, McGaw and Smith (1981) point .out, a major^ problem^ in any meta- 
analysis is in devising a sampling frame which is .representative of the population 
under study (in this case, research on children and the mass media). The present 
study used a multiple .search method in order to develop an adequate sampling frame. ' 
A frame for literature dating from 1950 to the present was constructed through the 
use of a library computer search of literature on children and the mass media.; 
These computer searches accessed Psychological Abstracts, Sociological Abstracts, 
and ERIC, 2 yielding about 1,000 studies for the sampling population. Fifty-three 
additional_ E ost-1950 studies were identified through searching early (p're-1960) . 

iSyfofno^Qsl '*Sf ^ofessors Reeves and Wartella for making the computer 
listing of post-1950 publications available for sampling purposes in this study 
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bibliographies 'of research * iminuim, and these' were added to Efi e CDmputer 
list** for sailing Purposes. One hundred and fift y studl4i „ ^ 

T ChlS C °" b±ned ^ t0 ***** on chiidr.n and She M ss 



, media. 



A .a^Ung fraoe for pre . 1950 re!le , lrch „ ^ ^ md youtk conatractej 
following a so-Wai different sa„p lt ng schece, .ore anaiogous to Witt" 

methods, fn this ease, fra»e construction began b y consulting the appro- 
pricte card catalogue headings at the „„iversi ty of Wisconsin's Manorial iibrar, ' 
doornails. Heading Roo», and the »iSco„si„ state Historical Library These br- 
ings provided boo lK , pallets, and Journal articles dealing with £he „ ubJect 
The hihliographic references of these. Sonrcas were then checked. » addition 
aOutnali which were sources for stadias in the post-1,50 IMpi . aod ^ icfi 
published prior to 1,50 were searched for an, pre-l 95 o studies on children and 
the .as, ^dia. These Procedures Raided appro x i.atei y 500 studies on children 

and the maks media published before 1950- radio hWA , 

' • ^ ^ wo, radio and motion picture studies are 

nearly^uallv represented in nuabcr. ' These 300 studies were then combined 
**F ^"^steiaiicall, Sailed ; fro. the post-1,50 listing in order to 
coepiete the saving fraS for th. present study. Table 1 shows a compute - 
listing of Jeurnel sources which were .included in the st„d y , and a co.plete 
list of all publication's included is shown in Appendix i. ' 

Metho ds^ 

Oata gathered on each publication (^163) included information concerning , 
the y ear of publication, iediu. studied, sanies, use and t yP e o, statistical 
anal.sis, independent variables, dependent variables, and intervening or ••other" ' 
variables (see. Appendix 2). 
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_ Table. 1 

A List of Journals included in the Sample 



ADVERTISING AND SELLING . 
AMERICAN BEHAVIORAL SCIENTIST 
AMERICAN PSYCHOLOGIST 
AMERICAN SCIENTIST 
AMERICAN SOCIOLOGICAL REVIEW 

AMERICAN TEACHER 

ANNALS OF THE AMERICAN ACADEMY 

OF POLITICAL AND SOCIAL SCIENCE 
AUDIO-VISUAL COMMUNICATION REVIEW 
AUDIO VISUAL INSTRUCTION _ 
CENTRAL STATES SPEECH JOURNAL 
CHILD DEVELOPMENT 
CHILD STUDY 

CHILD WELFARE m 

CHILDHOOD EDUCATION 
a COMMUNICATION QUARTERLY 

CONTEMPORARY EDUCATION ' 

COUNSELING AND VALUES 

CRIMINOLOGY 
' EDUCATION 

EDUCATION ON WE AIR 

GAZETTE ______ : 

genetic psychological monographs 
international journal of group 
tensions 

international review. of educa- 
tional cine^tography . 

journal of advertising, research 

journal of abnormal and 
social psychology - 

journal of applied psychology 

journal of Broadcasting 

journal of communication^ 

journal of consumer research 

JOURNAL OF EDUCATION \ 
JOURNAL OF EDUCATIONAL PSYCHOLOGY 
JOURNAL OF EDUCATIONAL RESEARCH ' : 
JOURNAL OF EDUCATIONAL SOCIOLOGY 
JOURNAL OF EXPERIMENTAL EDUCATION 
JOURNAL OF EXPERIMENTAL SOCIAL 

PSYCHOLOGY ' . • 

JOURNAL OF JUVENILE. RESEARCH \ 
JOURNAL OF PERSONALITY AND \ 

SOCIAL PSYCHOLOGY \ 
JOURNAL OF PSYCHOLOGY 
JOURNAL OF SOCIAL ISSUES i 
JOURNAL OF SOCIAL PSYCHOLOGY 



JOURNAL OF VOCATIONAL BEHAVIOR 
JOURNAL OF YOUTH AND ADOLESCENCE 
JOURNALISM QUARTERLY 
MOTION PICTURE MAGAZINE 
PERCEPTUAL AND MOTOR SKILLS 
PHAEDRUS 

PHI J5ELTA KAPPAN 

PRINTERS INK 

PRINTERS __ INK MONTHLY 

PSYCHOLOGICAL BULLETIN 

PSYraOLOGICAL REPORTS 

PUBLIC OPINION QUARTERLY 

RADIO RESEARCH 

RECREATION 

RELIGIOUS EDUCATION 

SCHOOL AND SOCIETY 

SCHOOL REeORQ, 

SCIENTIFIC MONTHLY ' 

SECONDARY EDUCATION 

SOCIALIST REVIEW 

STUDIES IN PUBLIC COMMUNICATION 

SURVEY 

TALKS " 

TEACHERS COLLEGE RECORD 

TELEVISION QUARTERLY ^ 

TIDE _y___RICAN CITY 

THE ENGLISH JOURNAL 

THE PSYCHOLOGICAL RECORD 
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As mentioned above, each independent and dependent variable was recorded 
in the coding process. "Other" variables were also recorded' and include any 
variable the authors discussed in the study as affecting the relationship between 
independent and dependent variables. Other variables were recorded whether they 
»it» introduced as controls in the analysis or were simply mentioned as possible 
intervening or conditional variables.: A variable classification and codinA 
scheme was then devised, clustering a number of categories under ten main s^ject 
areas: attitudes, life conditions, viewing conditions, media behaviors, media 
psychological factors,' media content, behaviors, psychological variables, and 
advertising. The complete classification scheme and examples are listed in 
Appendix 3. 

' ' : - . ..... L 

Results: Sairola-4^iara(rtCTistics 

Medium 

Eight forms of mass media were mentioned in the studies: television (76); 
motion pictures (55); experimental films (5); radio (46) ; books (10) ; newspapers 
(10); comic books (5); and magazines (5). 3 Figure 1 shows the distribution of 
studies published by year. As shown, the distribution is bimodel with peek 
periods occuring first from about 1925- to 1947 and again from 1969 to 1979. - 
It is interesting to speculate why these peeks occur, and one is tempted 
to explain the relative abundant periods in terms of the availability of > 
funding and governmental policies toward the mass media. For example, the 
Period from 1925 to 1947 is historically associated with Congress establishing 
the Federal Radio Commission (FRC) in 1927 and later the Federal 'communication 
Commission (FCC) in 1934. In addition, eBS began investing money in mass communi- 
cation_research in the 1930s, leading to the establishment of the Bureau of 

isflli^ 6 - tOCal °° re than 163 ' Sin " -ny studies examined more than one 
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Applied Social Research, at Columbia University in 1937 and the collaboration 
of Stanton and Lazarsfeld. in 1929, another influential research center was 
established, Social Science, for the Rockefeller Foundation, and 1932 marked 
Che publication of the first Payne Fund studies of motion pictures and 
children. From 1969 to 1979, the influences which might be associated with 
an increase of mass media research appear to be more directly a result of 
influences stemming from governmental 7 interest in mass media effects:, the 
formation of the Commission on Obscenity and Pornography in the late 1960s; 
President Johnson's 1968 National Commission on the Causes and Prevention 
of Violence and his 1967 National Advisory Commission on Civil Disorders; 

research which resulted from petitions by Action for Children's Television 
(ACT ' C ° the FCCin 1970 and c ° ™ in 1972 to regulate television adver- 
tising designed for children. Although such speculation is an interesting 
and important issue, this study does not directly address these relationships. 
The reader interested in these issues, therefore, is referred to Reeves and 
Barman (1982) for a discussion of the relationship of communication re- 
search to mass media regulation and to Weaver and Gray (1980) for a discussion 

of the relationship between mass media research arid funding 

/ . \ 

The data do show that once a medium is introduced into society, research 
on that medium appears to continue well past a period of "initial interest," 
(see Table 2). For example, although research on children and radio peaked 
from. 1938 to 1942, studies on children and radio are still being conducted 
in the 1970s. A closer look at these later publications ,shows, contrary to 
what one might expect, that radio was the focus of study in ail but two 
cases where radio was looked at as part of the child's overall media use 
patterns. \ 
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- - Table 2 

Frequency of Studies in Sample on Children and 
Motion Pictures, Radio, and TV by Year 



Year - _-_ — Morton Pictures Radio, 

1911 1 

1915 2 ' 

1917 i 

1920 2 

1921 i 
1923 1 

1926 5 

1927 i 

1929 1 

1930 / 9 i 

1931 4 1 

1932 2 i 

1933 ? 

1934 , 2 
1935- j 
1936 



1937 2 



1939 
1940 
1941 



1963 I 
1965 

1967 1 

1968 1 

1969 i 



1971 i 

1972 2 

1973 1 
1974 

1975 
1976 
1977 
1978 
1979 

£980 1 7- 
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3 



3 

1 5 



2 



4 5 

1 



1 5 

1942 2 ' 5 

1946 i 3 

1947 4 ! 

1948 1 1 
1949 



1950 i 
1951 
1952 

1953 : i I 

1956 1 
1958 



television 



1 ; 

2 1 



1959 
1960 

1961 1 i 

1962 \J 



1 2 
1 1 
1 
1 

N 1 

2 



1970 1 1 i 

2 ' _5 



11 

1 i 5 

6 
3 
2 

1 . 8 
9 

4 
L' 



74 
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Research Methods 

Seventy percent of the studies in the sample employed some type of 
/ statistical analysis, ranging from simple percentages to' more complex methods 

. associated with panel designs. Sight studies reported conducting content 
: analysis of the media; 15 lab experiments, 31 school experiments, 2 field " 
experiments, 32 .general surveys, 3o' school surveys, and 3 observational 

• . studies were reported.' Fifty-eight studies employed no statistical analysis 

but gave expert opinion about mass media and children, and 11 publications 

• • reviewed the work of others. }_ , - 

" IC iS ^restiSi to note that this pattern changes', however, when each 
medium is looked at individually (see Table 3). For motion pictures, the 
most frequently mentioned methods were expert opinion (36%), school experi- 
ments (16%), general survey (14%) , and school survey (14%). 'For radio 
studies in the sample, the most frequently mentioned were- expert opinion 
(32%), general survey (2&>, school survey (21%), and school experiments 
(13%). For television, the four most frequently mentioned methods were 
school survey (21%) , 'school experiments (19%), general surveys (16%), and 
expert opinion (16%). Over time, methodological changes seem to ;occur as 
new methods. are introduced into the field.. In this sample, school experi- 
,. " m " *** intr ° duced ~f 1930; content analysis in 1940; laboratory experi- 
ments in 1946; field experiments in 1971; and observational techniques in 
1972. Once introduced, the methods continue to be utilized over-time. 
Samples ' 

Of the 113 studies which reported using samples, 84% used local samples , 
8% used national or regional samples; 4% used several-local samples, and 
4% didn't mention the sample origins. Forty-two of these studies reported 
special characteristics of the sample: emotionally disturbed children (1); . ... 



„ :\ 13 
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Table 3 

Datra Collection Methods by Type of Mass Medium 




Method 


Motion Pictures 


Radio — 


Television 


Content 

Ana 1 vcf o 


0 


3 ' 
(6%) 


5 . 
(6%) 


Laboratory 
cjcp tinmen c 


6 

(10%) 


0 


9 

(10%) 


School 

Kxt5 PT""i mon t" 


9 

(lo%) 


7 

(13%) 


16 
(19%) 


Field 

FttT>OT*S man f» 


1 >\/ 

(2%) / 


2 

(4%) 


1 

(1%) 


General ; 
S lirvey 


_8_ • 
(14%) 


12 
(22%) 


14 
(16%) 


School 
Survey 


8 

(14%) 


' 11 


18 

(2I/S) 


Observation 


0 


.. ■ V 

0 


3 

(4%) 


Expert 
Opinion c 


-21 
s (362) 


17 

(32%) 


14 
. (16%) 


Review of - 
Research 

' r. 


5 

(8%) 


1 

(2%) 


6 

(7%) 



58 53 86 

( 100% ) (100%) (100%) 
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juvenile delinquents m; socially ****** children (5); ^ 
(5), class rooto (14); aU ioys - typically aggression studies _ (,,) . all 
girii - for a study of perceived importance of beauty and beauty advertise- 
ment exposure - «>, and t„o studied „tod tbe child's age as a surrogate 
measure fo, -specific .total .Hit. or stages or developtont. 

One hundred and five studies included children as the unit' of analysis . 
in their samples/ The childrens' ages ranged fro. 3 years to 23 years old 
and the „ean age Sii 12 . other units of analysis include: motion picture 
theaters located -ithin a half block of saloons, .others, childrens- pro-' 
grato; Parent-child pairs, fatolies, nectork progratoi.g, and criticise of ' 
programing. Sample sices ranged fro. « to 37,505. Tto.ty-.ight percent- • 
included less than ,00; 40 Z less than 400; 4« less than 700; aid 50% less ; 
than 1,006. CAdditiooalfindings describing the sa.ple are discussed in 



Appendix 4) . 



Historical Tren.-s: teittoj the " ^ves^rt.! 1 . ^ 

Conditional Prop^.,„„ TWrn „ r „ B||| ; „ ^ ^ ^ 

Mm suggest that conditional propositions and psychological emanation, 
of » SS media effects are co=to„ throughout research on children and the 
toss media, in order to test their hypothesis, the studies, in the sample 
»ere broken down into the three eras defined by Weaver and Cray (1980): The 
first era spans fro. 1,11 to »« end is traditionally thought to be deducted 
hy descriptive histories of .ass iedia effect,. The second.era, fro. i 9 30 to 
1549, is thought to be characterised by research based on an hypoder.de or 
undifferentiated model of toss .edia effects: The third era is fro. 1950 
to -the Present, -and research in this era is thought to be based upon in- 
direct or cohditional models of tods .edia effects, if conventional ; 
accosts of the history of .ass .edia research describe studies on children 
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and che mass media, one would not expect other (intervening br contingent) variables 
to be mentioned in the literature until the third ; era, post-1950. If, however, 
Reeves and Wartella are correct in stating that such variables appear throughout 
the history of research on children and the, mass media, then one would expect 
little differences across the three eras. 

Table 4 shows support for the Reeves-Wartella hypothesis. There are little 
differences between eras in the percentage of studies which mentioned other 
variables, indicating adherence to an indirect effects model throughout the 
history of this literature. In era 1, 60% (9) of the studies mentioned other 
variables; in era 2, 55% {34); and in era 3, 65% (56). A chi-square test con- 
firms that differences between eras are, indeed, not significant. The evidence, 
therefore, supports the^Reeves and Wartella observation that the conventional 
history does not tend to describe research on children' and the mass media; 

rather, indirect models of mass media effects are dominant throughout the 

y ■ - 

history of research in this literature. 

It seems, however, that the Weaver and Gray (1980) claim that pre-1930 - 

research on the mass media is mainly descriptive in nature is supported by the 
4 

Although this conclusion can be critized on the grounds that "other variables" 
are operationalized both as variables actually included in the analysis and as 
variables simply discussed as having an impact on the phenomenon under study, the 
authors do not consider the operationalization problematic. Direct and indirect 
effect perspectives are looked at as world views which guide not only analysis 
selections, but also the researcher's conceptualization of the relationships under ' 
study. A researcher endorsing the direct effects perspective would be quite sur- / 
prised to find evidence of indirect influences, as were Lazarnfeld, et al. (1948) 
in their study of the 1940 presidential election in Erie County ,. Ohio . Indeed ? 
one of these authors (Berelson, 1959) was so affected by the realization that the/ 
rieid could no longer embrace a direct effects model that he later wrote that V 
studying the media was no longer worthwhile and declared the field dead (Lowery 
and DeFleur, 1983) . Research conducted from an indirect effects perspective on/ 
the other hand would necessarily discuss other variables affecting the relation- ' 
ship under study, but would not, however, necessarily include all these variables 
in the analysis. Therefbre, the fact that a researcher mentions indirect in- / 
fluences is considered evidence that an indirect model of mass media effects 
provided the conceptual basis for the study. 
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Table 4 

Other Variables Mentioned By Era 



ERA 1 



9 


34 


£Kft 3 
56 


(60?) 


(55%) 


(65%) 


N-15 * 


N-62 


N-86 



1 - 

I 

I > 
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data; Sixty percent of studies in era 1 offered expert opinion (as opposed to 
conclusions based on systematic quantitative or qualitative methods) , compared 
with 362 expert opinion in era 2 and 11% expert opinion in era 3. As noted earlier, 
h6wever, the •diversity of empirical methods employed in the study of mass media- 
and youth appears to be a function of time; as new techniques appear »"they are 
utilized in the research; ■ - 

Historical Trends; Cyclical Topics : Reeves and Wartella also suggest that 
topics of research on the mass media occur in predictable patterns: . as each 
new medium enters into the social system, research concerns- follow a specific 
order, beginning with research on children's use of the medium, turning to 
research "on health Effects of the medium, and finally to effects of media con- 
tent on a child's knowledge, attitudes, and behaViors. In order to test this- 
hypothesis, independent v and dependent variables were clustered into three topic 
areas: (1) children's use of the medium; (2) health effects; and (3) knowledge, 
attitudes, and. behaviors. Because only three studies addressed health effects 
of the mass. media on children (one in 1938— motion pictures; one in .19.39— radio; 
and ong in 1942-motion pictures and radio), this topic was excluded from sub- 
sequent analysis. The frequency of topics was then plotted by year for each 
mediuS (motion pictures, radio, and television). According to the hypothesis, 
one would expect: (1) 'topics to be introduced in an invariant order across 
medium (use of media, health effects, and, lastly, media effects on knowledge ' 
attitudes, and behaviors) and (2) as a new topic is introduced, research on 
2ther_topics_declines "giving way" to research on the more recent topic. 

^These general topics were made up of the following variable categories which 
are defined in Appendix 3. Children's media use = 15 + 16 + 17 + 18 +21+22- 
knowledge,, attitudes, and behaviors = 1 + 25 + 26 + 27 + 28- + 29 + 30 + 35 + 36 
t\ 3 t + 1 "I + + 46 + 47 + 48 + 49 * 50 + 58 + 39 + 65 + 66 + 67 + 68 + 69. 
IttTli ? 5 V Were nOC coded as a separate category, all code sheets 

were reviewed in order tb retrieve this information. 
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Figures 2, 3, and 4 show the topic trends by year for each medium. It 
is clear fro* these figures that the-data do not support , the cyclical .trend 
hypothesis^ For motion pictures and .television, studies of the effects of . 
the medium and of the child's use of the medium occur simultaneously in the 
. literature, and there is no evidence that research topics "give way" to newer 
. topics over time- For radio, studies of the child's use of the medium pre- 
ceed studies on the medium's influence" on the child's knowledge, attitudes, 
and behaviors by about two years. However, the hypothesis as stated by 
Reeves and Wartella require, such patterns to occur for research topics in 
each medium. Since the pattern does not occur across medium, the cyclical 
trends hypothesis is rejected. ' • ' 

• ' SUSPeCting that the nul1 findi ^ discussed above may have been due to 
too large topic categories, a similar procedure was followed to attempt to 
tease out any cyclical topic trends. -In" this case,' 15 different topic cate- 

: 80ri6S W6re < :° nStrUCted:6 (1) attitades ** d merest; (2) home and peer; ' 

(3) individual characteristics of t-he ^u+ia.' fi \ ' , , 

C1CS or tne cnUd; (4) good behaviors; (5) bad 

behaviors; (6) displacement effect-* • cr\ „„j4 

errects, (7) medium characteristics; (8) viewing 

conditions; (9) ,nedi* content; (10) learning; (11) pro.ocial^ychological; 
(12) ant isoc (a: -psychological; (13) other psychological; (14) unhealthy .encal 
^ effects; and (15) advertising. Again, the results do not support the hypothesis 
that topics are cyclical and that eerly' topics "give „ay" A utter ones: Once 
a topic i, introduced, it tends to -be prciinent in the iiterlture for a neiber 

°i-ZfS£s i _even_as other topics enter the field \ 7 

6 * s 

These general topics were made up of the- f„ii n ,w nn . , , ' 
are defined in Appendix 3: Attitudes and' interest 8 =TI"S? If'T **" ^ 
4 + 5 + 6 + 7; individual characteristics - 8 + I VlO t in ^"i'F? = * + 
35+36; bad behaviors = 38 + iq. ^ f ' , f 0 ?P; good behaviors = " 

11; viewing conditions - 15 * llVf T^ITl, VIo fSf 2TS*««*» " ' 

■ental effects . »f£ J»£»? « * »« "h-ig* 
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- Theref ° re ' the hyP ° thesis of c ^"l °r recurring topics with the intro- 
duction of each medium is rejected. Rather, the data suggest that within the 
first ten years of research on any medium, research topics include: individual 
characteristics, viewing conditions, and media content (see Table 5). Three 
initial research questions seem to emerge, therefore, in the first ten years of 
research on children and an innovative medium, tfhat is the content of this 
•medium? How does the content affect different children? and (3) How do these 
effects vary, according to viewing contexts? Aside from this common beginning, 
research on each medium seems to address research topics, independent of other 
medium topic agendas. 



Conclusdori& ; 



This study has shown that the history of mass communication as it is 
typically discussed in the literature does not describe the history of research 
on children and the mass media. Support was found for Reeves and Wartella's 
(1982) observation that conditional propositions and psychological explanations 
are common throughout the history of research on the mass media and youth. This 
*rea of research, therefore, does not appear to have its beginnings in a direct- 
effects period typically assumed to represent initial efforts of naive mass media 
researchers. Support was not found, however, for Reeves and Wartella's notion ' 
that a Particular sequence of topics recurs with the introduction of each mass . 
medium_into the social system. Instead, each medium appears to have an initial 
set of research questions in common; however, there is not evidence that an in- 
variant sequence of topics -xists, independent of the medium under study. 



20 



Table 5_ _ 

Motion Pictures, Radio, and Television by Variables 
Mentioned During the Medium's History of Research* 



MOTION PICTURES 



Variables. 



6-10 
.11-15 

26-30 
31-35 



individual characteristics 
nuedia content 
vieVing conditions 
bad behavior 
antisocial-psychological 
~~~~p v ro^ocial~psychological 
other-psychological 
displacement 
attitudes aod interests 
good behavior 
unhealthy mental effects 



RADIO 



1-5 
6-10 



Variables 



conditions 
bad behavior 
advertising 
home/peer 

individual -.characteristics 
attitudes and interest 
other-psychological 
antisocial-psychological 
bad behaviors 
media content 



TELEVISION 
Years 



1-5 



11-15 
16-20 
36-40 

41-45 

56-60 
66-70 
71-75 



Variables - 

media content 

individual charac ter is t ics 

viewing conditions 

attitudes and interest 

home/peer 

advertising 

pther-psychoiogicai 

ba'd t>ehavibr ; 

displacement 

medi£ characteristics jf 
antisocial-psychological / 
good behaviors 
unhealthy mental effects 
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*Research,t:opics for each medium are listed next to the years they first aooear 

Sneare^ I" 3 '"" 'V* 1 U ^ first ^ar research on tie medium 

appeared in our sample; • c^+um 
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; The fact that research on children and the mass, media does not fit the tra- 
ditional history of movement from a direct effects model to an indirect effects 
model should be of interest to all mass media researchers. -Perhaps, the history 
-attributed to our field represents only the work of a few, prominent media re- 
searchers. It is also possible that media research at th, social sterns level 
is well described by the traditional history with progression from the hypodermic 
model to limited effects models, influenced, perhaps, by the successful propa- 
ganda campaigns in WW I. However, research which looks at the individual child 
as the unif of analysis appears to follow a different historical development, 
apparently never totally embracing the hypodermic effects model. 

The results of this study point to* the importance of questioning the con- 
ventional historical account of mass media research and to the value of examin- 
ing this history through empirical- methods. Only by such methods can we con- ' 
struct an accurate historical record of research in our field with confidence. 
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Research on Mass Media and Children 



PRINT ALL INFORMATION PI FflPt v 



1 . List ful 1 reference : 



Coder name 
Study Number " 



la " mit>F/(l n ) f T at ^ n , ^ircle the appropriate number) 

81 pZtill W^U^^' (4) ^^> ^^rta tion 



2. Number of authors (If compilation, include editor) 



2a. Author's full name: 

03 



C2>- 

(4) _ 

(5) , 

16)- 



3. Year of publication _____ 

4. Number of media studied 



4a. Type of media studied: (check all that apply) 
Television 

Motion pictures (film) \ - • 

SSfo ime " tal f l!iX«ln' Produced especially for the study) 

__________ Books 

Newspapers . ■ 

Comic Bookl 

Magazines 

New technologies (computers, videogames, etc J 

______ Mass media vs. interpersonal communication comparisons 



: .' * ; ' 41 
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5. Did the "study employ statistical analysis (e.q. , percentages; tables, 
correlations, regression », etc. }? 

(Dyes •• (2) no - 

6. Type(s) of analysis: (check all that apply) 

__con tent analysis 

l ab experiment 

.school experiment 



~fie*ld experiment 
jjeneral survey 
jschool survey 
"observation 

_expert opinion (includes parents' and teachers' estimate of 
child's behaviors) 



M£: IF ONLY TYPE OF ANALYSIS CHECKED ABOVE WAS 
"EXPERT OPINION," THEN SKIP TO QUESTION #11 



7. Are children in the sample? 

. " " ' (1) yes (2) no 

8. What ages of children are included in the sample? <£> 

youngest age 

oldest age 



-If only grades of children are reported , use 
the following table to convert grades to ages. 



grade - 



K 
1st 
2nd 
3rd 



Age 

r~ 

6 
7 
3 



Grade - Age 
4th 9 
5th 10 
5th 1 1 
7th 12 



G rads^ 
"gtTT 
9 th 
10th 
11th 



Age 



13 

15 



Grade 



Age 



77 



What kind of sample is used in the study? • 

'iational sample 

l ocal (city or county) 

, regional <state or adjoining states) 

other (specify) 



(check all v.'hieh anolv) 



jauthors don't say 



A 2 
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10. Special characteristics of the sample (if applicable) 
% LD (learning disabled) 

fji f ted 

emotionally disturbed 

juvenile delinquents 

i^HlZ d1sadvan *aged (e.g., low SES, broken families) 

— 96 of 1 co1^tivI dev"o|lnn PreSent ***** (e ' 9 " ^ 

m inorities 
c lass rooms 

o ther (specify) 

11. Sample size (number of people) 

N9TE: If more than one sample, give average number 

12. Analysis Variables (THREE PARTS to this question) 

A. INDEPENDENT VA RIABL ES (list them-) 



B. DEPENDENT VARIABLFS (list them) 



C. OTHER VARIABLES (mediating variables, e.g.) 



13. 



Topics covered in the study: (FIVE PARTS to this question) 



1 A * Behav1ors: ( Che ck all that apply, and specify each behavior) 



prosocial ("good") 
n eutral > 

antisocial ("bad") 

opinions^ 

use of the media 



frequency or amount of exposure to media 

.juvenile delinquency 

other — : : 
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13. Topics Covered in the study (Continued) 



/ 



B. Psychological Factors: (Check all that apply, and specify each/behavior) 

attl tudes . j / 

frustrations - — j — 

knowledge already held or intelligenc e ■/ 

l earnin g __ — ~7~ 

<jrat1 f 1 eations j ~ ./ , 1 - 

interest in places prevents " 

content preferences _ t — — : 

enjoyment . — r — 

percept i ons of realit y / " 

other perceptions ~~ 

other ~ : — - 



C. Media characteristics (check aTl that apply, and specify) 

content (e.g., violent content, sexy content, etc.) 

mecHum characteristics (e.g., flickering lights , dark theaters, etc.) 



0.. Social aspects: , (check all that apply) 

f amily 

- T — p eers 
— s chool 

-o ther (specify )_ 

E. Other topics not listed above (specify) 




END OF QUESTIONNAIRE 
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CODING CATEGORIES FOR VARIABLES 



ATTITUDES 



01) Specific: (re:content) : social attitudes, satisfaction with sexual self- 

image', characters, models, school , drugs, women, minorities,* 
homework, aging and dying, conservation and wildlife, discrimin- 
ation, other activities, readlnq, violence, political authority, 
government effectiveness, desire to move, attitude chahde, 
good content, agreement with models values of movies 

02) Parents' Attitudes: toward kid's media" use, toward children's shows, 

opinions of child's behaviors and attitudes, anxiety 




LIFE CONDITIONS 

04) Home, psych: FCP, permissive conditions, parental attitudes toward child 

rearing, parental responsibility, parental ouidance, parent- 
Child interactions, year, ethics, verbal responses of mother, 
holiday season 

05) Home, structure: Family size, father's presence, time father home while 

children are awake, violence in child's environment, family 
composition, number of parents living with child, foreign 
parents, nationality, home life, cultural standards, community 
traditions, number of children in family, sex of parent in 
one-parent homes. 

06) Peer: Peer communication patterns , peer integration, Deer interaction, 

interpersonal communication companionship, social isolation 

07) Demographic: SES, father's occupation, mother's education, rural-urban 

population density, monthly rent, race, religion, income. 

03) Individual characteristics: health, birth order, }uv. delinquency, scouts, 
personality scores, sex, character, temperment , mental health 

09) Development: grade* age, education 

10) Intelligence: scholastic ability, verbal and nonverbal intelligence, moron, 

intellectual development, arithmetic scores, reading scores, 
grades, cognitive style, mental ability 

11) Medium characteristics: admission price, camera zoom, program complexity, 

videotape, rate of presentation, TV-Intrp as news source, 
jittery images, subtitles (silent films), preferred theaters, 
number of words, number of syllables, imagery, sound effects , 
short flashes, narrator 



40 



ERIC 



39 



Viewing Conditions 

15) Who: with Parents^with sibs, with peers, alone, with family, alone vs. 



16) How. number of k g, number of adults, other activity while viewing 

prestige of coviewer, home vs. school viewing, parental control 
KStlon audience, number of sets! topic! ! of con- ' 



Media Behaviors 

17) Time spent: tlre.spent; amount of exposure, high vs. low viewers, poo- 
ular ty of medium, introduction of television, program oon- 
atSSnc? listening to radio, frequency^? 

13) Patterns: Program choice, content preferences, use of other media, 

Sovfp Enn«i UrS viewi ?g' jewing style, mediate patterns, 
ESSl???! 1 new s jewing, habits, educational show viewing 

Sys^fiifeJii?^ to watch ' time ° f 

19) Other measu^attonti^ with ^ 

20) Others: "n™^ 

Media- Psych 

21) Watch: 1 Iking character factors audience liices, ases and grats, what's 

fra* ta " e ,n ™™ reasons 

22) Viewing SHIJii , '*"t,f1 cation with character, distinguish Between 

reanty and fantasy, reality cues 

Media Content 

25) Bad: violent aggressive, actor aggression, cartoon aggression 

aggressive fantasy, poor role models, aggression ana ins t 
human clown sexual content, characters neaative abouJ 
attending school, false values native a pour 

25) Good: toothcare, prosocial content, educational, altruistic, helpful 

27) Specific con e ^t: JPecific films and programs, emotional content, 

Isni^i ' aCt ' muslc » novelty, attractions of content, 
news ?ontont WS ' S6X appeal ■ news ' leca < vs. nonlocal ' 
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28) Role models: expression of point of view, traditional sex roles, character 

attributes; characters J sex of models, credibility of characters, 
character and temperment of model , sexual pleasure of tv 
characters, model behaviors, attractiveness of character, sex 
appeal of model , traditional/nontraditional occupational roles, 
competency, lives of stars, movie star prestige 

29) Learning: recall of broadcast items, recall of emotional content, number ^\ 

news items recalled, recall of central and peripheral content, \ q 
knowledge gain, learning, complexity of recall, cultivation of >i : 
intelligence, recal 1 of aggressive acts, learning luck vs work ( 
ethic, knov/ledge of playing hookey, learning about pTaoss, 
stereotypes, learn content, world knowledge J 

30) Content types: programs, childrens' programs, neutral content, newscasts, 

program type, entertainment, fantasy, play and book dramati- 
zations, kid's, preferences, phoney sports, educational , crive- 
a-way programs, general, funny papers, excitement, action, 
music, news 



Behaviors 

35) Prosocial: helping, politeness, 'generosity, gracefulness, courtesy, 

altruism, consideration for others 

36) Good: adopting children, social achievement, toothcare, posture 

37) Neutral: autonomic responses, facial expressions, imitation audible re- 

sponse, conversation topics, activity levels, play types, 
behavioral changes , search for natural parents, adoption, 
sex behaviors, social learning, neutral behaviors, playing 
with dogs, imitations emotional sweating 

33) 3ad: Bad sportsmanship, running away from home, going to saloons, 

addiction, meal interference, dirty play, smokina, sleepless- 
ness, poor grammar, indigestion, eating 

.39) Antisocial: Imitations of violent behavior, fighting, juv. del in. , 

aggressive behaviors, aggression against" human clown, last 
year s aggression, conflict with parents, disobedience, 
crime, burglary, murder, perjury, suicide, sexual promiscuity, 
conflict over program choice 

Psychological - Variables 

45) Prosocial: patriotism, empathy, increasing morality, social resoonsibility 

decrease in prejudice 

46) Interest: in topics, future aspirations, political interest, art for 

people, music appreciation, information-seeking, sexual interest, 
taste in program content, imagination 
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47) Dreams: dreams, dream intensity, vividness of dream recall, unpleasant 
dreams i dream content, day dreams unmeasant 

43) Bad: d ^^^||natf on • Jc||§|ince _ of violent behaviors ; emotional • ' 
SSh TS^RaS ' sle ?P lesSn ess, dormant emotions (sex), 
u 'J xc1t ^ 10n ' arousal, social isolation, anqer Dsvchic 
: ImaginatiSn" 1StPUSt ' d1stract1on ' .clutivation\ n ? e 'untrime h le C d 

49) Mental bad: (dysfunctions), tension, neuroses, nervousness, neuroticisr 

introversion, distraction, emotional disturbances, anxieiy 

50) Antisocial: |nj ur y . »jlti?«qn. corruption, anti -American ism, " 

immorality, disregard for law 



Other 



.55) Perceived reality: perceptions of reality, TV answers, perceptions of 
world perceptions of humor, perceptions of cinema as true 
learning about world, beliefs -about way of life" impressions 
IfSrt?IS!e£ Cin6ma 35 true ' of government's^ ' 

56) ^^«on.yiewing: tether- instruction, teacher intervention, motion 

Picture appreciation courses., preparing educational films 

57) Intervention in industry: action to correct media, need for children's 

cinema elimination of blind buying and block book f no ' 
censorship and control , criticism of children's shows ' 

58) Perceptions of violence: reinforcement; vicarous reinforcement 

*nf?£c? nC ! ? f V10lent behaviors, reduction of inhibition 

59) Other: number of fiob|ie S relaxation, homework, leisure time, activity, 

60) Frustration: frustration 



65) Content: 



Advertising 

advertisment appeals, ad content, ad credibility, sex aoDeal 
exposure to, male/female in traditional vs nonlraditional ' 

■ type e ^ro t ?u P ct PreSentati0n ' conclusion « appeal 



66) Ad psych: 
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.67) Behaviors: Product requests, product purchases, effort (task persistence) , 
use of product in household ' 

68) Other-how to: marketing strategies, use of premiums > sources of information 

.; in ads (television, catalogues, friends, stores) 

69) Ad learn: Product recognition, product know! edge ,\product recall , child's 

occupational knowledge/stereotyping/preferences 
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SAMPLE CHARACTERISTICS: 
ADDITIONAL FINDINGS 
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Results: Additional Comments on the Sample 

Sour ces 



Although the sources included in the .sample are quite varied, it is in- 
teresting to note that only eight sources account for 46% of the studies in 
the sample: , (1) Annals of t he American Academy of Political and Social 
Sclence > 9%; (2) Journal of Communication. 7%; (3) Child Development. 6%; • 
(4) book chapters, 6%; (5) Journal of Broarfr^rW 5% . (6) child Study . 5%; 
(7) Education, 4%; and (8) Journal of Applied Psychology. 4%. Looking at 
these sources over time (see Table 4.1), it is clear that journals which 

• Were activel y Polishing studies of children and the mass media in the first 
half of the century have passed this role on to more recent and specialized 

V journals. 



Variables . i 

For the sample overall, the most frequent independent variables studied 

were: content types, time spent with the medium, "bad" media content, 
viewing patterns, specific content, and role models in the media. 1 Table ' 
4.2 shows the frequency' of independent variables in studies for motion 
Pictures, radio, and television. What is surprising is the agreement across 
medium on the important independent variables to study. For television, 
there are four prominent variables which account for 50% of variables 
Studied: content types (20%), time spent with medium (10%) , psychological- 
watching (liking character, uses and gratifications, e.g.) (10%), and "bad" 
media content (10%). For studies on children and radio, two variables 
account for 53% of independent variables examined: time spent with medium 

0.7%} and content types (36%).- For motion pictures, four variables account 
-- — . . < 

See Appendix 3 for definitions of each category. 
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' Frequency of Studies in the Saple Fur the Top Eight Sources by Year 

. ANNALS OF THE AMER. 

ACALW OF POLIT. & JOURNAL OF PHTrn nm P - 

1926 3 • 1 

±930 1 
1933 

±935 2 2 
' 1936 l ; 1 

1937 
1940 

1941 4 • 

1942 1 
1947 4 • 4 1 - 

1951 1 • 1 . • 

1952 I • 
ih 1?58 • 

4 ig5g , 1 

.' 1970 

m , 1 

1972' Q ■ 1 

1973 • 

1974 ■ 

1975 " 
1976 
1977 



1 
3 
3 



1978 . l \ 

1979 , 
1980 



: ' :0nly y ears wlth at leas t one study from these journals are Included, 
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Results: Additional Comments on the Sample 

Sources . 

Although the sources included in the sample are quite varied, it is in- 
teresting to note that only eight sources account for 46% of the studies in 
the sample: (1) Annals of the American Academy of Politick ,nH Social 
Selatfee , 9%; (2) Journal of Communication. 7%; (3) Child Development. 6Z; 
(4) book chapters, 6%; (5) -Journal of Broadcasting 5 %; (6) £hild Study . 5%; 
(7) Education, 4%; and (8) Journal of Appl ied Psychology. 4%. Looking at 
these sources over time (see Table 4.1), it is clear that journals which 
were actively publishing studies of children and the mass media in the first 
half of the century have passed this role on to more recent and specialized 
journals. 

Variables 

For the sample overall, the most frequent independent variables studied 
were: content types,' time spent with the medium, "bad" media content, 
viewing patterns, specific content, and role models in the media. 1 Table 
4.2 shows the frequency of independent variables in studies for motion 
Pictures, radio, and television. What is surprising is the agreement across 
medium on the important independent variables to study. For television, 
there are four prominent variables which account for 50% of variables 
studied: content tyr s (20%), time spent with medium (10%), psychological- 
watching (liki, c character, uses and gratifications, e.g.) (10%), and "bad" 
aCdia C ° ntent (10%) - For st «^es on children and radio, tw.o variables 
account for 53% of independent "variables examined: time spent with medium 
jL 7 ?L^i!f± nt tyP6S (36Z) - For moti °n Pictures, four variables account : 
l See *3!S|£2. f ° r d§finitions ° f e ^h category. 
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Table 4; 2 

Independent Variables in Studies 

By Motion Pictures, 'Radio, and Televisi 



Variables* 



Motion Pictures 



1 
2 
4 
5 
6 
7 
8 
9 
10. 
11. 
12. 
16. 
17. 
18. 
19. 
21. 
22. 
25. 
26. 
27. 
28. 
29. 
3G. 
35, 
36. 
37. 
38. 
39. 
45. 
46. 
47. 
48. 
49. 
55. 
56. 
57. 
58. 
59. 
60. 
65. 
66. 
67. 
'68. 
69. 
71. 



^adio 



Attitudes 

Parent's Attitudes 
. Home, Psychological 
Home, Structure 
Peer 

Demographic • 

Individual Characteristics 
Development 
Intelligence 
Medium Characteristics 
View with whom 
How view 

Time spent' with medium 
Viewing patterns 
Other media behaviors 
Psychological, watching 
Viewing skills 
"Bad" content 
"Good" content 
Specific content 
Role Models 
Learning 
Content types 
Asocial Behavior 
'Good" Behavior 
Neutral Behavior 
"Bad" Behavior 
Antisocial behavior 
Prosocial Psychological 
Interest 
Dreams 

"Bad" Psychological 
"Bad" Mental 
Perceived reality 
Viewing intervention 
Industry intervention 
Perceptions of violence 
Kid's other activities 
Frustration 
Advertising content 
Advertising psychological 
Advertising behaviors 
Other advertising N 
Advertising learning 
General effects 
TOTALS ~ 



9 

4 
7 
i 

28 



1 
2 



1 
1 



69 



2 
2 



1 

2 
1 

2 



11 

5 



1 
1 
3 
1 

23 



1 
2 
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Television 



3 
3 

2 
4 
3 

6 : 

1 
1 

3 
13 

4 

3 
13 

13 

2 
2 
6 

25 



1 

I 



2 
i 



10 

1 

2 



*numbers here correspond tc numbers shown 
in appendix 3 which provides definitions 
for each of<th« above categories. 
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for, 75% of independent variables in the studies: content types (41%); "bad" 
content (13%); time spent with meditS (10%); and specific medium content (16%) 

For the sample as a whole, the most frequent dependent variables are: 
learning, viewing patterns, antisocial behavior, attitudes, time spent with 
the media, atid "bad" psychological variable's < Si g i; dreamy imagination, 
sleeplessness, dormant sexual emotions, arousal, fear, anger, etc.). Although 
there is more variation across media here, it is again the case that naming 
a few variables accounts for the majority of dependent variables studied for 
each medium (see Table 4.3). For television, the most frequently mentioned 
dependent Variables are: viewing patterns (10%); learning (10%); antisocial 
behaviors (9%); time spent with medium (17%); attitudes (6%); neutral be- 
haviors (6%); and advertising psychological effects (6%), accounting for 
54% of dependant Variables in studies of television and children. For radio, 
three variables account for 39% of all dependent variables studied: viewing 
patterns (18%) ; time spent with medium (9%); and learning (12%). For 
motion pictures, four variables account for 55% of dependent variables used 
to study motion pictures and children: role models (18%) ; antisocial be- 

* - - - m ' 

havior (15%); attitudes (11%) ; and viewing patterns (11%). 

For the entire sample, the six most frequently mentioned "other" . 

variables are: individual characteristics (e.g., health* birth order, grade, 

etc.), intelligence, demographics, home structure, home psychological 

environment, and viewing patterns. Table 4.4 breaks these variables by 

medium, showing an astonishing degree of agreement across medium concerning 

important other variables to be studied. For television, three variables 

accounted for 51% of all Variables mentioned: demographic (17%) ; X .individual 

- \ 

characteristics (17%); and development (17%). For motion pictures, four 

variables account for 49% of all other variables studied: demographic (9%) ; 



' Table 4.3 
Dependent Variables in $ todies 
By Motion Pictures, Radio, and Television 



Variables* 



Motion Pic tar es 



1 
2 
4 
5 
6 
7 
8 
9 
10 

• ii. 

12. 

16. 

17. 

18. 

19. 
-21. 
'22. 

25. 

26. 

27. 

28. 

29. 

30. 

35. 

36. 
37. 
38. 
39. 
45. 
- 46. 
47. 
48. 
49. 
55. 
56. 
57. 
58. 
59. 
60. 
-65. 
66-. 
67. 
68. 
69. 
71. 



Attitudes. 
Parent's Attitudes 
Home, Psychological 
Hone, Structure 
. Peer 

. Demographic 

. Individual Characteristics 
. Development 
• Intelligence 

Medium Charact eristics . 
. View with whom 
How view 

Time spent with medium 
Viewing patterns 
Other media behaviors 
Psychological, watching 
Viewing skills 
"Bad" content 
"Good" content 
Specific content 
Role models 
Learning 
Content types 
Pro social behavior 
"Good" behavior 
Neutral behavior 
"Bad" Behavior 
Antisocial behavior 
Prosocial psychological 
Interest 
Dreams 

"Bad" psychological 
"Bad"- mental 
'Perceived reality 
Viewing intervention 
Industry intervention 
Perceptions of violence 
Kid's other activities 
Frustration 
Advertising content 
Advertising psychological 
Advertising behaviors 
Oth; iverfisirig 
Advt Jing learning 
General effects 
TOTALS 



—Radio 



Television 



11 

2 



1 
2 
4 
3 



1 
5 
11 



1 

17 

1. 

1 

1 
14 
3 
3 

4 
1 

4 



1 

"96" 



*numbers here correspond to numbers shown 
in appendix 3 which' provides definitions 
for each of the above categories. 



6 
1 
1 
1 



2 
1 
2 

1 
1 
9 
17 



12 
4 



1 

2 
6 
1 

4 
2 
6 
3 
1 



2 
1 

IT 



8 

1 
1 

2 



2 
.9 
12 
1 
2 
2 



2 
13 

2 
2 

7 

2 
11 

2 
2 
5 
1 
5 



3 
3 



7 
5 

4 

-A 



124 



53 



ERIC 



59 



Table 4:4 
: Other Variables in Studies 

By Motion Pictures, Radio, and Television 



Variables* 



Motion Pic 



Radio 



Television 



1 
2 
4, 
5. 
6. 
7. 
8. 
< 9; 

16. 

11. 

12. 

16. 

17. 

18. 

19. 

21. 

22. 

25. 

26. 

27. 

28. 

29. 

30. 
35. 
36. 
37; 
38. 
39. 
45. 
46. 
47. 
48. 
49. 
55. 
56. 
57. 
58- 
59. 
60. 
65. 
66. 
67. 
68. 
69. 
71. 



Attitudes 

Parent's Attitudes 
Home, Psychological 
Home; Structure 
Peer 

Demographic 

Individual Characteristics 

Development 

Intelligence 

Medium Characteristics 

View with whom 

How view 

Time spent with medium 
Viewing patterns 
Other media behaviors 
Psychological, watching 
Viewing skills 
"Bad" content 
"Good" content 
Specific content 
Role models 



Content types 
Prosocial behavior 
"Good" behavior 
Neutral behavior 
"Bad" behavior 
Antisocial behavior 
Prosocial psychological 
Interest 
Dreams 

"Bad" psychological 
"Bad" mental 
Perceived reality 
Viewing intervention 
Industry intervention 
Perceptions of violence 
Kid's other activities 
Frustration 
Advertising content 
Advertising psychological 
Advertising behaviors 
Other advertising 
Advertising learning 
General effects 
TOTALS 



3 
1 
3 
5 

9 
16 
12 
12 

4 

2 
2 
3 
1 
1 



2 
3 
1 



88 



^numbers^ here correspond to numbers shown 
in appendix 3 which provides definitions 
for each of the above categoreis. 



2 
1 



5 
. 9 

7 
11 



1 
2 
1 
1 



49 



1 
1 
6 
6 
2 
16 
16 
16 
7 
2 

4 
'3 
6 
2 
2 



2 
2 



1 
2 
T 

1 
2 
1 
4 
1 



111 



ERIC 



50 



individual Characteristics (16%); development (12%); and intelligence 
For radio, three variables account for 54% of all other variables studied: 
individual characteristics (18%); development (14%); and intelligence (22%) 



O'J 



